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According to Merhabian and Ferris (1967), nonverbal cues (e.g., eye contact, facial expressions,
gestures, space) can make up 93% of communication. Your ability to recognize, interpret, and
express these cues greatly impacts your ability to communicate effectively and appropriately with | ZDBENRZERERNSIEEDA S/ TR LHRINZ/NERESH . BARTRYICTO-/UMEUIHIE TS
others, especially across cultures. This workshop will introduce you to the different functions of BEVSBER, HEDASNTVFEE A IREDOBRIBLE G KFRHRTNERICEEV. BFEEL
nonverbal communication and some skills necessary to interpret nonverbal cues in intercultural THREZELVEUR. TORBLEDIC. INEEOEBEENMRELEIIRCOVTHELLET .
contexts. These skills will help you improve your ability to interact effectively and appropriately
across cultures.
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TV commercials are like very short movies. They are carefully designed to tell stories and make us
laugh or move us emotionally in some other way. The people who make them want us to
REERSOLIBRARBETIC, MOSENSERA BREZEE R TEEUL TNSOFTEODIIRERFE%Z  |remember the products in them and convince us to buy them. TV commercials also allow us to
SXon, &sR0-YTEINTVESTVETT . TOREG. RUESREFHO TV, IREERSER5X  [learn things about the people for whom they were created. In this class, we will watch some funny
4 FUITVWET ., COBETIE, STUEBNREECS X ERZ0ORERERMREANSHESMILTVEFT, and heartwarming commercials from the United States. We will discuss the commercials and what
we can learn about American culture and American English from them. Come and celebrate the
= creativity of TV commercials and learn to enjoy them!
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Through activities like games, vocabulary building and pair/group discussions, students will
learn how to share their enthusiasm for favourite aspects of their own and other pop
cultures (film, music, TV, comics, etc.) while engaging one another actively and comparing
different societies. Material will be presented using PowerPoint and worksheets. This lesson
will be conducted in English.

Each table is comprised of four students and one native English teacher. The purpose of the class is
to have table conversations about a common everyday topic such as hobbies, food, or music.
Students will have multiple opportunities at their table to converse in English with their peers and a
native English teacher. Students enjoy the conversations and become motivated to practice more
as they learn from their peers and receive guidance and support from their native English teacher.
The topic of conversation can be decided by the table depending on what the participants are
interested in. No special equipment or materials required.
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In the Department of Global Governance and Collaboration, students can join different
service-learning projects to collaborate with local communities around the world. In
Hawaii, we work with the community to understand Hawaiian culture and help them with
different projects to spread the knowledge of the culture and history of the Hawaiian
people. Learn more about Hawaii and our program by joining us in various activities and
discussions.

MEBEVAUNH
=

ITFAVARL—33> ~fiiZEEZZ3TOOLEZBNLET ~ BfEEEOK I35 RAFYIDIESERBN E#EEE0K
LEHE(TT51 HERE) RFEIE(TT51 BHERE)

TR TR HEIF | El2HE 1 Bl HEIF | El2m= 3
VW BT (F0-/UESIRER) SR BT (ERETR)

FATHETRIEITHIC, A2 BTOOEBIBBEETFLTID ? hRIY—F1 EVIBERICIET ZIBEL
TR RITHNRZ S, ERFICEM TEDLI. KATVSEKDAENNET , COBRBHRETE, I751>
BREOFHOTIR, MEEZIBHBIOVTBNLET

J32RZIYIDEBENZIE, %A A=IUETH ? FIIIA TN SH— 5~ NCORBUINCERILBZDT
F& | CORBHRETE, JT2 RRIYIOM 4 BB EARHOEBRS TROTIEY - MR BABEBNU
UEY . BEADTZR#HEBRFIELTHNET.




